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Marketing everywhere

——Philip Kotler
MEHEZR FFFERUSH




r
b 4

SiHH%: 360 EEEH

/ -

mmem g CONSUMEr

S

/\

e -

Brand . 360+ET\

(

FHEERRC, 3606 SR M miE RS 2R,
PERIBEMBIBAI AR R, AZRMME. BRENEZRS.



2 ss0=zaw

360{FiEx\ & S SH=KSEFZEMN

BREE PANSAZ ERFH

FSSE0F=R. [ ESEDRSS, LIEBE R, RERAIEH; =
BRI, T E SIS, RN AL, BREEESIRS. RERIREHEIRR FAF K,

R RIRE R 2 R AN A,
=35
=K3FEK

CHANGET1 CHANGE2 CHANGE3
IS MEMCENHEEETN—EDD, EENS5E,; NEDRIATR RIS, EEREA,
NS HEERSBEAS ARTE. TMUUEHER, BRERIFmSIRS. MRS EERG BB LR EBNE.



AR+ Al DmhE S|

HRMELEE

HB105RER. AEIZE

e 360fTHSEAEIE | EuzEER

CJrc [J Mob () 1o
BRTAFUE  NBITAEUE  THITHESUE
A b= | S 17 5 & i - 3
o =2 #u 2 4 B 92 @ = &
B g8 P & N i 17 # 17 =S
=3 pa] & g & o A & ) 2
e et # B o o & & #
E B B B B B Z B R

17 #H

5 B

s sz
loTEZEE%Y
= A
4 %4 =5
- 5
5 Bz B
5 % %
E B B

20z

=]

s



}
OmmEwY
S

[

J
‘




2 ss0=zaw

VR TA?
MERRL AR SIEES EERITEENE
RIBEZVHIEE

RI=EPFA MMEfEZE EHRREL
PSR, [ AR MBS pE T
TR, T NEZE BREHS

EEEA TR






